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A REVIEW OF COMMERCIAL 
PRINTING PRODUCTS: 1972-82 


By Charles R. Cook 


Forecasts in the 1982 U.S. INDUSTRIAL OUT- 
LOOK are based on constant dollar values to eliminate 
the distorting effect of price change on growth rates. 
The constant dollar values are arrived at by applying 
implicit deflators (1972= 100) for each industry to the 
current dollar totals. 

For the following analysis, these deflators were 
used to convert the value of shipments of commercial 
printing products for 1977 as shown in the Census of 
Manufactures and for converting the estimated 1982 
shipments. The table in this article presents both cur- 
rent dollar and constant dollar shipments for the six 
major product groups of the three major printing 
processes. 


Screen Printing Not Included 


Excluded from this analysis is the dollar volume 
of screen printing. Commercially printed products by 
screen have historically represented approximately 2 
percent of all commercial printing. In 1972, total 
screen printing amounted to $172 million, and in 1977, 
it was $315 million. Presuming it will again represent 
approximately 2 percent of all commercial printing for 
1982, screen printing volume by the end of this year is 
estimated at $575 million. These statistics include only 
commercial screen printing of products such as decals, 
labels, display advertisments, and similar commercial 
work. They do not take into account the significant 
volume of screen printing not included in commercial 
printing. This would include products that are screened 
such as signs, electronic circuits, ceramics, textiles, 
and other specialized products. 


Unspecified Product Volume 
Substantial 


Also not considered for this analysis is the signifi- 
cant volume of commercial printing that is not 
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specified by kind (n.s.k.). In the Census of Manufac- 
tures program, printing establishments with less than 
five employees are not required to submit a report of 
their activities. The general statistics for these plants 
(employment, payroll, total value of shipments, etc.) 
are imputed from existing and historical records. 
Though 50 percent of all commercial printing plants 
have less than five employees, the dollar volume of 
these shops is estimated to represent only 5 percent or 
less of the total value of shipments of commercial 
printing. Also, a substantial amount of printing that 
was not specified by type of product is obtained from 
reports by printers that are included in the Census 
program. 

In 1972, the total value of commercial printing 
n.s.k. amounted to almost $2 billion, 29 percent of the 
total. Of that $2 billion, approximately 60 percent was 
by letterpress; 38 percent, lithography; and 2 percent, 
gravure. By 1977, the unadjusted dollar amount of 
unspecified printing had grown to $2 billion and the 
percent share by each process had shifted; Letterpress 
represented 52 percent; lithography, 45 percent; and 
gravure, 3 percent. 

It is estimated that the 1982 total for unspecified 
printed products will amount to $4.5 billion in current 
dollars, with nearly the same share of that total held by 
the three major processes. 


A Decade of Growth 


In 1972 the value of commercial printing by the 
three processes amounted to $6.9 billion. Of that total, 
$4.2 billion, or 60 percent, was offset; $2.0 billion or 
29 percent, letterpress; and $726 million, the re- 
maining 11 percent, gravure. 

From data published in the /977 Census of Manu- 
factures, the value of printing by the three processes 
had jumped by 64 percent from the 1972 value, to a 
current dollar total of $11.4 billion. Sixty-six percent 
or $7.5 billion was offset, nearly 82 percent higher 
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than the 1972 volume. Letterpress printing amounted 
to $2.7 billion, 24 percent of the total and; 35 percent 
higher than 1972. Gravure activity, slipping to just un- 
der 10 percent of the share with a total value slightly 
above $1 billion, represented an increase of 49 percent 
from 5 years earlier. 


Adjusting for inflation by applying the deflator 
factor to the 1977 dollar volume and converting the 
data to a 1972 base, the total for 1977 represented a 
5.5 percent increase over 1972. Offset jumped by 19 
percent, letterpress declined by almost 17 percent, and 
gravure dropped by almost 4 percent on a constant dol- 
lar basis. 

By the end of this year, the total value of printing 
by the three processes, in current dollars, is expected 
to approach $23 billion. Converted to constant 1972 
dollars, the total will exceed $9.5 billion. This repre- 
sents, on a current dollar basis, an average annual rate 
of growth of 12.6 percent during this 10-year period. 
Adjusting for inflation, the constant dollar rate of 
change between 1972 and 1982 is an average 3.3 per- 
cent per year. This compares very favorably with the 
10-year rate of change for all economic activity. The 
economy, as measured by the Gross National Product, 
exhibited a rate of real growth during the same 10-year 
period of only 2.7 percent annually. 

Offset will continue to be the dominant process 
with shipments projected to amount to $15.7 billion 
current dollars, 69 percent of all commerical printing. 
This represents an annual rate of growth of 14.2 per- 
cent for the 1972-82 period. Adjusting for inflation, 
the 1982 total for offset printing expressed in 1972 
dollars is estimated at $6.6 billion, representing an av- 
erage annual rate of real growth of 4.7 percent in this 
period. 

In contrast, by the end of 1982 letterpress printing 
is expected to decline to under 20 percent of the mar- 
ket and total $4.5 billion, an annual rate of growth—in 
current terms—of only 8.1 percent. Converted to con- 
stant dollars, letterpress printing in 1982 will total $1.9 
billion, representing a rate of decline of 0.8 percent 
between 1972 and 1982. 

Following nearly the same growth pattern as off- 
set, gravure printing in 1982 is expected to total $2.6 
billion in current dollars, an average annual rate of 
growth of 13.6 percent over the past 10 years. Con- 
verting to a 1972 base, gravure volume in 1982 will 
exceed $1 billion, which represents an annual rate of 
real growth of 4.1 percent between 1972 and 1982. 
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Advertising Is Largest 
Market Segment 


Though the rate of growth of advertising printing 
during the past 10 years was below that of four of the 
five other printing market groups, it represents the 
largest segment of commercial printing. By the end of 
1982, all advertising printing is expected to total $5.4 
billion in current dollars. This represents an average 
annual rate of growth of 10.7 percent. Adjusting for 
inflation, the dollar volume of ad printing in 1982 will 
exceed $2.2 billion in 1972 dollars. This is a rate of 
real growth of 1.7 percent since 1972. 

The greatest portion of advertising printing is 
comprised of the miscellaneous work that almost any 
commercial printer has the capability of doing. This 
includes brochures and pamphlets, catalog sheets, an- 
nouncements, package inserts, book jackets, and simi- 
lar work. This segment of ad printing represents in ex- 
cess of $2 billion of income, in current dollars, for 
commercial printers. 

To support the ever increasing trend of consumer 
purchasing through the mails, over 30 percent of ad 
printing is accounted for by direct mail printing. This 
segment, now close to $2 billion, includes direct mail 
circulars, cards, and printed envelopes. 


Catalogs and Directories 
Show Strongest Growth 


Estimated at $3.6 billion for 1982, catalog and di- 
rectory printing represents just under 16 percent of to- 
tal printing. However, this segment of the commercial 
printing market exhibited a slow rate of growth be- 
tween 1972 and 1977. A total value of receipts for cat- 
alog and directory printing of $746 million was re- 
ported for 1972, and by the end of 1977, this volume 
had grown to just under $1.3 billion, a jump of 70 per- 
cent in 5 years. This is an average rate of growth of 
slightly above 11 percent per year in current dollars. 
Adjusting for inflation during this period, catalog and 
directory printing, expressed in constant 1972 dollars, 
equalled $817 million in 1977. This is 9 percent above 
the 1972 total and represents an average annual rate of 
real growth of less than 2 percent. 
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The estimate for 1982 places this segment at $3.6 
billion; it represents a near three-fold increase over 
1977 current dollar shipments. Converted to a 1972 
base, the 1982 volume is estimated at $1.5 billion. 
Over the 10-year span, the catalog and directory seg- 
ment has shown an average annual rate of growth in 
current dollars of 17 percent per year. Adjusting for in- 
flation, the current dollar real growth rate between 
1972 and 1982 has on the average been just above 7 
percent annually. 


An examination of the structure of this segment 
lends further support to the contention that more and 
more merchandise and consumer goods are being mar- 
keted through the mails. Over two-thirds of the $1.3 
billion of catalog and directory printing reported in 
1977 was accounted for by catalogs. With more and 
more sellers turning to the mails to merchandise their 
goods, it is estimated that between $2.5 and $2.75 bil- 
lion dollars of catalog printing will be reported in 
1982. This represents over 70 percent of this segment 
and 10 percent of all commercial printing. 


In contrast to the continuing growth in demand for 
merchandise catalogs is the decline in demand for di- 
rectories. This catagory of commercial printing in- 
cludes telephone directories, business service directo- 
ries, and similar publications, an area experiencing a 
substantial drop in demand brought on by competition 
from the various film technologies that have been in- 
troduced during the past decade. These innovations in- 
clude micro-fiche, micro-film, aperture cards, and 
other micro-publishing technologies. Almost without 
exception, the directory assistance function of tele- 
phone companies no longer uses printed master tele- 
phone directories, but some type of film or video 
display device for number search requests. Experi- 
ments are now being conducted by some telephone 
companies in several areas of the country on the fea- 
sibility of using electronic display of telephone num- 
bers and display of classified ads which could be cou- 
pled with home television receivers. 


Libraries across the country faced with budget 
constraints as well as space limitations are turning 
more and more to various film displays for their many 
reference directory needs which is significantly affect- 
ing the demand for business and similar printed direc- 
tories. Most libraries have converted their voluminous 
card catalog system to film; hence, the cost of film 
reader machinery is not a factor in the conversion of 
directory materials to film since the directory films are 


compatible to the reader devices that are already in 
place. 


Magazine Printing Increases 
over Three-fold 


Ten years ago the total value of printing both 
magazine and comic supplements for Sunday newspa- 
pers was reported at just under $1.3 billion. Of that to- 
tal, exactly one-half, or over $600 million, was by the 
offset process. One-third, or almost $425 million, was 
by letterpress, and the remaining $200 million by gra- 
vure printing. 

By the end of 1977 with the total value in excess 
of $2 billion, magazine and supplement printing had 
jumped by 63 percent on a current dollar basis. Ad- 
justing for inflation, the real growth between 1972 and 
1977 averaged 5 percent per year. Comparing the esti- 
mates for 1982 with the dollar volume of 1972 in cur- 
rent dollars, magazine and supplement printing in- 
creased by nearly 250 percent in that 10-year span. 
Converting the 1982 value to 1972 dollars, the change 
between 1972 and 1982 was 45 percent, or an average 
annual rate of growth in current dollars of just over 13 
percent; real average rate of growth was almost 4 per- 
cent per year. 

There have been some interesting shifts between 
products and processes in this section between 1972 
and 1977. In 1972, the dollar volume of magazine 
printing amounted to just over $1 billion, more than 
three-fourths of the total. Comic supplements for Sun- 
day newspapers amounted to $250 million. (This cate- 
gory excludes advertising supplements for newspapers 
which are included in advertising printing.) 

Of the nearly $1.3 billion of magazines and com- 
ics printed in 1972, 34 percent was done on letterpress 
equipment, 50 percent was by offset printing, and the 
remaining 16 percent was by gravure. 

In 1972, the dollar volume of magazines by letter- 
press was $368 million, 36 percent of all magazine 
printing. Magazines by offset amounted to $530 mil- 
lion, 52 percent of the total and by gravure amounted 
to $118 million, 12 percent. Comics by letterpress for 
Sunday papers represented 23 percent, or $57 million 
of the total comics; those printed by offset 41 percent, 
or $102 million; and by gravure, 36 percent or the re- 
maining $89 million. 





By the end of 1977, total magazine and comic 
dollar volume had jumped to over $2 billion with the 
economies and technologies offered by offset reflected 
in market share shifts. The share by letterpress at $500 
million had dropped to 24 percent of the total, a loss of 
10 percent of the market share held in 1972. The share 
by offset had grown by 12 percent and amounted to 
just under $1.3 billion. The gravure total in that 5-year 
period had dropped 2 percentage points to 14 percent 
of the total and the dollar volume was $276 million. 


In 1977, magazines printed by letterpress repre- 
sented 24 percent of the total, a drop of 12 pexcent in 
market share. Offset printed magazines picked up 15 
additional percentage points of the market and repre- 
sented 67 percent or $1.2 billion. Magazines by gra- 
vure amounted to $157 million, 9 percent of total mag- 
azine printing. 


The comparison of publications by process be- 
tween 1972 and 1977 for letterpress and gravure re- 
mained almost unchanged, but there was a dramatic 
shift in the offset segment. Magazines by letterpress in 
1972 were 82 percent of that processes’ volume with 
the remaining 13 percent for Sunday comics. In 1977, 
magazines were 86 percent of letterpress, comics were 
14 percent. Gravure printed magazines in both 1972 
and 1977 amounted to 57 percent of gravure volume. 
Comics represented 43 percent in both years. Maga- 
zines by offset in 1972 were 84 percent of that proc- 
esses’ $600 million of publications voiume; comics 
were 16 percent. By the end of 1977, the $1.2 billion 
of magazine printing by offset represented 94 percent 
of shipments, and comics dropped 10 points to repre- 
sent only 6 percent of publications by offset. 
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Mixed Performance 
Over the Decade 


By the end of 1982, the demand for products of 
the commercial printing industry will have pushed dol- 
lar volume well over $22 billion (current dollars). Dis- 
counting the inflationary factors expected, total dollar 
volume will exceed $9.6 billion (1972 dollars). On a 
current dollar basis, this is an average of over 12 pet- 
cent per year compared to the 1972 volume. The 3.3 
percent average annual rate of real growth, computed 
in 1972 dollars between 1972 and 1982, is above the 
real growth expected for all economic activity which 
now is estimated to range between 2.6 percent and 2.7 
percent annually for the same 10-year period. 

Four of the six segments of printed products will 
equal or exceed the rate of all commercial printing. 
Labels and packaging overwraps, though exhibiting a 
near 10—percent rate of change on a current dollar ba- 
sis, will have shown near—level volume between 1972 
and 1982 in real terms. 

The demand for financial and legal printing is ex- 
pected to reflect an average annual rate of real change 
of 6 percent in the 10 years. Job printing, the category 
that includes a miscellaneous grouping of printed prod- 
ucts, will average 3 percent a year in real growth over 
the period. 

A more detailed discussion of the commercial 
printing industry and other major segments of the 
Printing, Publishing and Allied Industries (SIC 27) is 
contained in the 1982 edition of the U.S. Industrial 
Outlook available through any Department of Com- 
merce field office or the Superintendent of Documents 
(see discussion of Outlook in this issue of Printing 
and Publishing). 
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Value of Receipts for Commercial Printing 
by Product and Process: 1972-77-82 





1982 | 1977 1972 Average annual rate of 
T Sore. EF: change 1972-82 
Product and Process Millions of Millions of | Millions of Millions of | Millions of 
current 1972 dollars current 1972 dollars dollars Current | Constant dollars 
| dollars | dollars dollars 


| 
| 

















Commercial printing 
Total 22,750.0 | 11,330.5 
Offset 15,700.0 | 7,574.4 
4,450.0 . | 2,673.9 
Gravure 2,600.0 | 1,082.2 
Magazines & Periodicals 
Total 4,350.0 | 2,062.7 
Offset | | | 1,287.5 
Letterpress oO | 499.7 
Gravure 275.5 


Labels & overwraps 
Total | 2, ! 1,414.4 
Offset . . 391.3 
Letterpress | 1,200. ' 746.3 
Gravure . 276.2 
Catalogs & directories 
Total | 3, . 1,269.5 
Offset 500. ,050. 838.3 
Letterpress . 197.7 
Gravure . 233.5 
Financial & legal 
Total ,000. 840.0 680.0 
Offset | 1,500. 630.0 471.6 
Letterpress . 210.0 | 208.4 
Gravure a. na | n.a. 
Advertising printing 
Total : . 2,269.0 | 2,850.7 
Offset | 4, . 1,891.0 2,407.7 
Letterpress | oO | 210.0 299.8 
Gravure oO | 168.0 143.2 
Job printing 
Total | 5, . 2,100.0 | 3,053.2 
Offset | ; 1,470.0 | 2,178.0 
Letterpress | 1,200. 504.0 | 721.4 
Gravure . 126.0 | 153.8 




















Note: n.a.—not available. 
Source: Current dollar data for 1972, 1977—-CENSUS OF MANUFACTURES, Bureau of the Census. Constant dollar data 
and 1982 estimated by Bureau of Industrial Economics. 
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The following report provides both an economic review of recent trends in the U.S. graphic arts in- 
dustry and forecasts for individual industries through 1986. An expanded version of this 
report—complete with charts and trend tables—appears in the recently released /982 U.S. Indus- 
trial Outlook , a publication of the U.S. Department of Commerce. Copies of this publication may 
be purchased from the Superintendent of Documents, Government Printing Office, Wahington, DC 








As 1982 unfolds, the U.S. printing and publishing 
industry remains remarkably free of the recessionary 
pressures influencing much of the U.S. economy that 
began in 1981's third quarter. Advertising revenues of 
U.S. newspaper and periodical publishers have main- 
tained their projected 10-20 percent growth, 
unadjusted for inflation, over fourth quarter 1980-first 
quarter 1981 levels. Retail bookstores sales in 1981's 
fourth quarter generally outpaced levels achieved in 
the comparable period of 1980, and U.S. book pub- 
lishers foresee no decline through January-March 
1982. Commercial printers, aided by continued high 
rates of U.S. expenditure on direct mail advertising, 
have generally seen no falloff in demand for their serv- 
ices. Printers are cautious, however, regarding pro- 
jected sales levels through the first 6 months of 1982. 


Summary Review and Forecast 


Total receipts of the printing and publishing in- 
dustry were $76.4 billion (current $) in 1981. As the 
economy gains strength during 1982, the value of ship- 
ments is expected to increase by 2.7 percent over 1981 
after adjusting for inflation. Profit margins of printers 
and publishers continued to reflect inflationary pres- 
sures in 1981, but an easing is expected during 1982. 
Though energy and paper costs continue to be a major 
concern to the graphic industries, some moderation in 
prices is looked for this year. Also, materials avail- 


ability is not expected to present a problem, since a 
better supply situation is projected for 1982. 

The U.S. printing and publishing industry is ex- 
pected to perform well through mid-decade. Constant- 
dollar values of shipments are expected to increase 2.7 
percent in 1982. Over the next five years, the graphic 
arts industries are expected to achieve an average 
growth rate of about 3.1 percent in constant dollars. 


Newspapers 


Publishers of U.S. newspapers (SIC 2711), aided 
by higher advertising revenues, recorded total receipts 
in 1981 of $19.5 billion. This represents an increase of 
1.1 percent over 1980 after adjustment for inflation. 
Approximately 80 percent of total newspaper revenue 
is derived from advertising, and all major sectors of 
newspaper advertising—national, retail, local, and 
classified—showed significant increases throughout 
1981. 

Newspaper receipts from circulation (subscription 
and single copy sales) account for about 20 percent of 
total revenues. Adjusted for inflation, receipts from 
this sector showed no appreciable gains in 1981. 

While advertising revenues, the newspaper indus- 
try’s lifeblood, showed solid gains in 1981, price in- 
creases accounted for most of the advances. The pri- 
mary newspaper advertising sectors, and their 
contribution to total receipts, are as follows: 





SPRING 1982 


Sector Percent of Total Ad Volume 


(percent) 
Retail 43 


Classified 24 
Other local 18 
National 15 
Total 100 


In the period 1976-79, increases in newspaper re- 
ceipts from advertising lagged behind growth in GNP. 
But a relatively stagnant economy, coupled with 
steady growth in advertising volume as advertisers 
fought to maintain shares in the marketplace, enabled 
newspaper publishers to outpace GNP during 
1980-81. Department stores, automotive, and finan- 
cial advertising volume were particularly strong in 
1981. 

Despite gains in advertising revenues, publishers 
profits in 1981 were just marginally ahead of 1980 lev- 
els. Continued increases in the price of newsprint, 
heavy investments in plant and equipment, and the 
growing costs of distribution kept profit margins to 
ranges generally no higher than 1980. 

Newsprint costs fall disproportionately harder on 
the large publishers (those with average circulation of 
50,000 or more). Whereas newsprint accounts for 
about 12 percent of total costs for the small-sized 
newspaper, this commodity represents about 33 per- 
cent of total costs to the large publisher, whose aver- 
age page count may be triple that of his smaller col- 
league. By the close of 1981, the price of 30-pound 
newsprint reached $500 per metric ton. After decades 
of price stability, newsprint-price increases averaged 
11 percent in the 1971-81 period. 

Although the average hourly earnings of newspa- 
per production workers increased at an average of 6.4 
percent annually over the period 1972-81, publishers’ 
investments in technology helped to offset these costs 
by reducing the number of production employees. Be- 
tween 1972 and 1981, the number of production work- 
ers declined by 20,100, while the number of non- 
production employees increased by 54,200. 

Receipts of the U.S. newspaper industry are ex- 
pected to increase by 1.2 percent over 1981 after ad- 
justment for inflation. Newspaper employment for 
1982 should decline by 0.7 percent, representing a loss 
of 1,600 production workers and 1,000 other 
employees. 

During the period 1965-75, growth in newspaper 
receipts generally lagged that of GNP. This situation 


was reversed over the 1975-80 period as strong 
growth in advertising revenues produced a newspaper 
receipts growth rate that exceeded GNP. By contrast, 
most of the gains in publishers’ receipts anticipated for 
1982 should be the result of price increases. 

As the U.S. economy recovers in 1982 from the 
recessionary levels of 1981, retail advertising should 
improve the outlook for newspaper publishers’ reve- 
nues. Constant-dollar receipts of the U.S. printing and 
publishing industry are projected to increase by 2.7 
percent in 1982, considerably above the 1.2 percent 
gain anticipated by the U.S. newspaper industry. 

Since newspaper circulation is not expected to in- 
crease significantly in 1982, growth of publishers’ re- 
ceipts will rest on an overall economic recovery. As 
total U.S. business activity increases in 1982, advertis- 
ing linage in newspapers—particularly retail and 
classified—will reflect these gains. The newspaper in- 
dustry is not noticeably sensitive to changes in interest 
rates, though additional real estate advertising may de- 
velop in 1982 as mortgage rates subside. But lower in- 
terest rates—combined with recent changes in Federal 
tax laws—could increase significantly capital expendi- 
tures by newspaper publishers in 1982. 

The share of total U.S. advertising revenues held 
by newspapers has gradually slipped to 28 percent in 
1981 from 32 percent in 1960. Advertising in the 
broadcast media (radio and television) is drawing even 
with newspapers. Publishers of newspapers have been 
very successful in attracting advertising inserts, sup- 
plements, and freestanding pages, and further gains in 
this type of newspaper advertising are anticipated over 
the next 5 years. 

Although television’s share of total U.S. advertis- 
ing (with the exception of cable) is not expected to cut 
substantially further into newspaper advertising, pub- 
lishers are wary of other potential competitors. Cable 
television’s growth has enabled it to reach one of every 
four U.S. households, making it finally attractive to 
national advertisers. Though most of cable TV’s po- 
tential ad revenues may be drawn away from other 
broadcast media, some newspaper advertising may be 
lost as well. The opportunity for American Telephone 
and Telegraph (AT&T) to expand its information serv- 
ices into households via electronic transmission of Yel- 
low Pages poses a threat to publishers’ classified ad- 
vertising revenues. To date, the courts have denied 
AT&T entry into the electronic media, but the issue 
will remain unsettled until completion of Congression- 
al revision of the Communications Act of 1934. 





The U.S. newspaper industry appears well posi- 
tioned to manage its major cost sectors in the years 
ahead. Its primary material input—newsprint—will be 
in plentiful supply over the 1982-86 period, and news- 
print prices are not anticipated to increase as rapidly as 
the 11.5 percent annual rate experienced in the 1970's. 
Employce wages and salaries should remain stable on 
an inflation-adjusted basis, and worker productivity in 
virtually all phases of the business should be enhanced 
by technological improvements. 

Publishers’ ability to shift costs onto readers and 
advertisers should not be diminished in the 5-year peri- 
od ahead. The street-sale (single copy) price of the av- 
erage daily newspaper is approaching 25 cents with no 
apparent loss of circulation. Newspaper advertising 
rates are highly competitive with other media, and this 
is not expected to change in the years ahead. 

Based on the above factors, newspaper receipts 
are projected to increase at an average rate of 3.2 per- 
cent per year to 1986 after adjustment for inflation. 
This represents a growth rate slightly higher than the 
estimated 3.1 percent for the total U.S. printing and 
publishing industry, but below the 4.1 percent antic- 
ipated for the GNP. 


Periodicals 


Reflecting the slowdown in the economy during 
1981, the periodical industry’s (SIC 2721) receipts 
rose to $9.9 billion. This represents an increase of only 
1.7 percent from 1980 after adjustment for inflation. 
An increase in magazine circulation accounted for 
most of this modest growth. 

This relatively slow growth in periodical industry 
receipts in the 1980-81 period follows a 3-year period 
of growth in which revenues rose at a 7-percent aver- 
age annual rate in constant 1972 dollars. 

Many magazine publishers believed 1981 would 
be a bad year for profits, since publishers’ incomes 
were not expected to keep pace with rising costs. Costs 
were expected to increase 10 to 12 percent as a result 
of rising production, employment, paper, and postage 
expenses. In reality, publishers’ fears of adverse cost 
conditions were not fully realized. 

Prices for coated publication grade papers were 
forecast to rise 8 to 12 percent but rose only slightly 
because of improved paper supply resulting from in- 
creased capacity. Coated groundwood production, for 


PRINTING AND PUBLISHING 


instance, was up nearly 13 percent. Paper prices were 
also affected by lower-than-expected levels of produc- 
tion grade paper requirements by magazine publishers. 

Circulation revenues represented 45 percent of to- 
tal magazine receipts in 1981; advertising revenues ac- 
counted for the other 55 percent. For consumer publi- 
cations, circulation revenues were the major revenue 
source in 1981: they represented 51 percent of total re- 
ceipts, up from 48 percent in 1972. Advertising re- 
ceipts accounted for 68 percent of all revenues for 
business and professional magazines in 1981, down 
from 71 percent in 1972. Farm publications derived 
about 81 percent of total receipts from advertising in 
1981, an increase from 79 percent in 1972. 

Following the trend of circulation gains of the last 
few years, total circulation for consumer publications 
rose about 2 percent in 1981. Subscription sales have 
been significantly better than newsstand (single-copy) 
sales in recent years. However, newsstand sales still 
account for nearly one-third of total consumer maga- 
zine receipts. Supermarkets and convenience stores 
have fostered much of this strength. With a downturn 
in the economy, subscriptions—rather than single 
copies—become more attractive for magazine purchas- 
ers because of the lower unit cost. Overall, special in- 
terest publications with greater reader loyalty fared 
better than more general magazines. 

During the outstanding growth period 1976 to 
1979, magazine advertising revenues grew at a rate 
well above the GNP and faster than total U.S. adver- 
tising revenues. By 1980, the 7 percent gain in period- 
ical advertising receipts was below the 11 percent in- 
crease in total U.S. advertising. Continuing this slower 
trend, magazine advertising revenues were up 9 per- 
cent in 1981, trailing the 13 percent growth in total 
U.S. advertising receipts. Magazine advertising spend- 
ing reached $5.4 billion in 1981; consumer magazines 
received $3.4 billion, and $2.0 billion went to farm 
and business publications. 

Uncertainty about the business climate in 1981 
hurt periodical advertising more than other U.S. adver- 
tising media. In recessionary periods, magazines are 
more adversely affected than other media because they 
are not considered to be the primary advertising medi- 
um. During times of economic uncertainty, advertisers 
generally do not increase their advertising spending in 
magazines. However, because of their ability to reach 
target audiences for advertisers better than other me- 
dia, magazines do offer a special advantage when ad 
budgets are tightened. Thus, many special interest 
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magazines fare well even during sluggish economic 
periods. 

New publications have increased by about 
200-per-year, but only about half survive. In the past 
few years, magazine start-ups have declined, since it is 
more difficult to attract investors to new magazine 
ventures during a recessionary period. In addition, it is 
difficult to attract advertising revenues to new maga- 
zines in adverse times when companies tighten their 
advertising budgets. 

Over the past 2 years, the periodicals industry has 
felt the impact of the sluggish economy. When busi- 
ness activity begins to show signs of recovery in 1982, 
magazine industry revenues are expected to increase 
by about 2.8 percent (in constant 1972 dollars). This 
growth is slightly above the 2.7 percent rise in receipts 
expected for the entire printing and publishing 
industry. 

Factors which will have an impact on 1982 maga- 
zine advertising growth include the level of GNP, cor- 
porate profits of advertisers, and inflation. Growth in 
circulation receipts will also depend on the overall 
health of the economy and especially on the level of 
consumers’ discretionary income. 

Growth of periodicals over the next 5 years is ex- 
pected to follow the slower trend evidenced in the in- 
dustry since 1980. Although industry receipts may ac- 
celerate in 1982 and 1983 as the economy picks up 
over the 1981-86 period receipts are forecast to grow 
moderately at an average annual rate of about 2.9 per- 
cent after adjustment for inflation. 


Book Publishing 


U.S. book publishers (SIC 2731) closed out 1981 
with industry receipts estimated at $6.9 billion. This 
represents an increase of 2.9 percent above 1980 after 
adjustment for inflation. Unit book sales edged upward 
as a result of strong retail bookstore performance and 
continued gains in the college textbook market. 

The number of U.S. titles issued annually in the 
period 1978-80 ranged from 40,000 to 45,000, and 
the 1981 total of new books and new editions is esti- 
mated to top the 1980 total of 42,377. Although 1981 
title output approached 45,000, publishers did not ex- 
pand the number of copies printed per title, a policy 
that kept inventories low and returns from retailers 
within acceptable margins. 


As the higher prices of hardbound books threat- 
ened to meet buyer resistance, publishers placed more 
of their 1981 title output in lower priced paperbound 
editions. These editions, known as trade paperbacks, 
had an average price per copy of slightly over $9 in 
1981, about one-third of the estimated 1981 hardcover 
per copy price of about $26. Trade paperbacks proved 
especially popular with libraries, whose limited funds 
could be stretched farther through paperback 
purchases. 


Industry employment dipped slightly in 1981 as 
several large publishers retrenched their operations in 
the face of declining markets. Estimated 1981 employ- 
ment stood at 64,300, with approximately 14,600 per- 
sons classified as production workers. As increasing 
numbers of publishers have automated their warehous- 
ing and distribution facilities, the number of produc- 
tion workers has declined to 23 percent of the indus- 
try’s workforce in 1981 from 28 percent in 1972. 


Publishers’ profit margins dipped slightly in 1981 
from 1980. Increases in the cost of 
materials—primarily paper—and production combined 
with price resistance to hardcover books to outweigh 
some gains in unit sales. Industry profitability figures 
are available only for the large publicly held firms and 
do not cover those 1,398 small (fewer than 20 employ- 
ees), privately held firms that constitute over 80 per- 
cent of the industry’s establishments. Data on industry 
concentration indicate some movement towards in- 
creased shipment concentration, especially among pub- 
lishers of professional books. 


Publishers’ sales to international markets showed 
strong gains in 1981, up 6.5 percent in units shipped 
(to an estimated 285 million copies) from 1980 sales of 
268 million units. Over 60 percent of total U.S. book 
exports went to Canada, the United Kingdom, 
Australia, and Japan. 


As the recessionary pressures experienced in 1981 
begin to ease, publishers receipts in 1982 are expected 
to increase by 3.1 percent over 1981 after adjustment 
for inflation. Total book publishing employment 
should edge upward to 65,000 in 1982, although the 
reduction of production workers should continue, 
dropping their rolls to 14,200. 


The expanding numbers of U.S. 
bookstores—coupled with the publishers’ new sales 
policies—should push publishing industry constant- 
dollar receipts for 1982 approximately 3.1 percent 
above 1981. This rate of growth would exceed the 
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rates projected for the total printing and publishing in- 
dustry (2.7 percent). 

The U.S. book publishing industry should benefit 
from a number of favorable trends over the next 5 
years. In contrast to the comparatively low number of 
births recorded through most of the 1970's, annual 
births will increase substantially in the decade ahead. 
Annual birth rates are expected to reach 3.8 million by 
1984, up from a low of 3.17 million births in 1976. 

Domestic purchases of U.S. general (trade) 
books—both fiction and nonfiction—should be espe- 
cially strong over the next 5 years. Growth of U.S. 
personal consumption expenditures (projected to aver- 
age 2.5 percent annually through 1986), higher levels 
of educational attainment, the greater availability of 
leisure time, and increasing numbers of book outlets 
will contribute to this growth. Consumer prices may 
stabilize to some degree, since publishers will be offer- 
ing greater numbers of original works in lower-priced 
trade paper-bound editions. The growth of discount 
bookstores should also help to keep average book 
prices lower. 

Publishers’ principal production costs—for paper 
printing, and binding—are expected to remain fairly 
stable over the next 5 years. Paper mills are adding 
considerable capacity to their plants through 1983, es- 
pecially for grades of coated and uncoated groundwood 
and this new capacity should moderate upward pres- 
sures on prices. The U.S. printing industry could be 
faced with considerable competition from abroad if 
Congress permits changes in the manufacturing re- 
quirements of the U.S. copyright law to end as sched- 
uled on June 30, 1982. Current law requires U.S. au- 
thors and publishers to have their works printed and 
bound in the United States in order to receive U.S. 
copyright protection. 

For the period 1982-86, receipts of U.S. book 
publishers are projected to grow at an average annual 
rate of 3.2 percent after adjustment for inflation. The 
total U.S. printing and publishing industry is projected 
to grow at a 3.1 percent rate during this period. 


Book Printing 


An upturn in the number of titles published 
pushed 1981 shipments of the U.S. book printing in- 
dustry (SIC 2732) to an estimated $2.4 billion, an in- 
crease of 1.3 percent above 1980 after adjustment for 
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inflation. This relatively low rate of growth reflects in 
part the difficulties faced by some printers in accom- 
modating new requirements of their clients, the U.S. 
book publishers. Stiffening consumer resistance to ris- 
ing prices of hardcover books has created more de- 
mand for less expensive trade paperbound books. Al- 
though publishers increased the number of titles issued 
in 1981, the number of copies printed per title contin- 
ued to decline. Some printers note that the high-speed, 
large capacity web offset printing presses, purchased at 
substantial cost over the past decade, are in some re- 
spects less efficient than older sheet-fed presses for the 
production of fast turnaround, low print runs of books. 

Employment in the book printing industry contin- 
ues to increase, reflecting in large part the entry of 
new establishments, principally in the South and West. 
The book manufacturing workforce stood at 47,600 in 
1981, an increase of 3,400 employees since 1971. The 
application of new technology by the 
industry—specifically, the purchase of web offset 
printing presses and associated bindery systems—has 
added additional capacity to U.S. book manufacturing. 
The ratio of production workers to total employment 
has remained constant over the past decade. Four out 
of every five industry employees are classified as pro- 
duction workers. 

Book manufacturing profits in 1981 were damp- 
ened by several factors. The continued persistence of 
some overcapacity in the industry enabled publishers 
to exact more favorable pricing for the production of 
their books. Rising costs of materials, especially 
chemicals, inks, and film along with higher energy 
consumption, also had an adverse effect on profits. Al- 
though the primary material input—paper—was in 
good supply in 1981, any softening of paper prices did 
little to benefit book printers, since paper is usually 
purchased separately by book publishers. The general- 
ly low profit margins achieved by book manufacturers 
in the past several years has had an impact on produc- 
tion workers wages. The estimated average hourly 
earnings of production workers in 1981 was $7.39, 
lower than the average for all U.S. manufacturing in- 
dustries. Increases in book manufacturing materials 
costs have far outpaced rises in employee payrolls. In 
the period 1971-81, cost of materials as a percent of 
value of receipts increased to 40 percent from 33 per- 
cent. Payroll costs as a percent of value of receipts de- 
clined over this period to 32 percent from 40 percent. 

Shipments of the U.S. book printing industry in 
1982 are expected to increase by 2.8 percent above the 
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1981 level after adjustment for inflation. This rate of 
growth is higher than the increases projected in 1982 
for the total U.S. printing and publishing industry (2.7 
percent). 

Receipts of the U.S. book printing industry are 
projected to grow at an annual rate of 2.6 percent over 
the period 1981-86 after adjustment for inflation. This 
rate of change is slightly below the estimated annual 
growth rate for the total U.S. printing and publishing 
industry (3.1 percent). 

Book manufacturers should benefit from a number 
of positive factors in the years just ahead. Favorable 
demographic factors include a growing U.S. adult 
population—especially in the age group 18 to 28, a re- 
sult of surging birth rates in the period 
1954—-64— increasing levels of both discretionary in- 
come and educational attainment, and more leisure 
time. Although educational enrollments are expected 
to record moderate declines through 1986, per capita 
expenditures for textbooks and supplementary materi- 
als should continue to rise. A falloff of Federal funds 
for school and library programs could dampen book 
purchases by these important markets, but funding 
slack may be taken up at least in part by other public 
or private sources. The growing number of U.S. book- 
stores, especially discount operations, are opening new 
markets for books. 

Despite favorable market trends and the efficien- 
cies realized from new technology, the U.S. book 
printing industry views with alarm changes in the man- 
ufacturing requirements of the U.S. copyright law, 
scheduled to go into effect in July 1982. At that point, 
U.S. authors and publishers will be permitted to have 
their works printed and bound overseas, then shipped 
to the United States for sale under full U.S. copyright 
protection. Until that time, U.S.-published books must 
be printed and bound in the United States in order to 
obtain copyright, a condition that has been part of the 
U.S. copyright law since 1891. Studies on the eco- 
nomic effects that removal of this protection would 
have on the U.S. book printing industry have been 
conflictive. A report by the Congressiona! Research 
Service foresees a possible loss in sales of about 10 to 
20 percent of total industry shipments, but no loss in 
industry employment. In contrast, the U.S. Depart- 
ment of Labor projects loss in sales of 30 to 45 percent 
in total industry shipments, and equivalent job losses 
ranging in the tens of thousands. Congress held hear- 
ings on this subject late in 1981, and the issue remains 
unsettled. Printers and labor unions have joined in 
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strong support of the copyright manufacturing require- 
ments and are convinced that the industry ’s-long-range 
survival depends on the protection it affords. 


Commercial Printing 


For the most part, the commercial printing indus- 
try (SIC 2751—2-4) experienced slow growth in 1981, 
as did the entire economy. Receipts totaled $22.8 bil- 
lion, representing an increase of 1.9 percent from 1980 
after adjustment for inflation. 

Because the commercial printing industry is one 
of the most geographically dispersed industries in the 
country—and has one of the most complex product 
structures of any industry—the performance of the 
economy during 1981 influenced printers in many dif- 
ferent ways. Printers deriving their primary source of 
income from the auto industry, the housing industry, 
or other segments of the economy that were severely 
depressed in 1981, were faced with significant hours 
of idle production time. Conversely, those serving cli- 
ents little affected by the economic decline or located 
in regions of the country experiencing significant 
growth found their business flourishing during 1981. 

Total employment in the industry, at just under 
431,000 at the end of last year, has shown an average 
annual rate of growth during the past 9 years of ap- 
proximately 5 percent. Though technology continues 
to be introduced in the industry at a rapid rate, the pro- 
duction worker to total employment ratio has held 
steady at 3 to | for many years. The production worker 
total in 1981 was 318,600, representing an average an- 
nual rate of growth of 4 percent since 1972. By the end 
of this year, employment in the industry is expected to 
total 443,500, up 3 percent from the 1981 total. Pro- 
duction workers will number just above 328,000, also 
a 3 percent increase from the previous year. 

As with most commodities in recent years, the 
price of paper increased during 1981. Prices for nearly 
all white papers have doubled since 1973. Producer 
price index data, published by the Department of La- 
ber, place the 1981 index for coated #3 stock in ex- 
cess of 200 (1973=100). The average index for 1980 
was about 180. The average price per 100 pounds last 
year exceeded $50, compared to a 1980 average of 
$44. Coated #5 paper held an average price index near 
230 last year, compared to a 1980 index of 218. The 
price per 100 pounds of this grade averaged an esti- 





mated $40, compared to a 1980 average of $32. The 
average index for uncoated book paper in 1981 aver- 
aged over 250, compared to the 1980 index of 238. 
The average price was in excess of $40 per 100 weight 
compared to the previous year’s average of $36. Most 
paper analysts predict price increases will moderate 
during 1982, averaging between 4 and 6 percent de- 
pending on the size of orders and the grade of paper. 

The future bodes well for most of the commercial 
printing industry, although selected products will be 
increasingly displaced by new technologies. Also, 
printing plants in certain regions of the country will be 
faced with pressures that may force relocation. 

The commercial printing industry, following the 
direction of economic change through mid-decade, 
will exhibit a real growth rate of between 3 and 4 per- 
cent annually. During 1982, the total value of ship- 
ments of the commercial printing industry is forecast 
to increase by 3.7 percent over the 1981 total. Contin- 
uing this growth trend, an average real growth rate of 
3.2 percent is expected to be maintained during the 
1983-86 period. 


Manifold Business Forms 


The value of shipments of the business forms in- 
dustry in 1981 amounted to just under $5 billion. This 
represents an increase of 2.3 percent over 1980 after 
adjustment for inflation. 

The economic health of the business forms indus- 
try (SIC 2761) is, to a great degree, contingent on the 
general performance of the U.S. economy. For this 
reason, the industry continued to exhibit a low rate of 
growth during 1981. 

After recording a real growth rate of about 7 per- 
cent for several years, real industry growth dipped in 
both 1980 and 1981 to less than 3 percent. This fol- 
lowed the low rate of growth throughout most of the 
economy in those years. 

Capacity utilization data for forms manufacturers 
support the contention that performance has been flat. 
During 1981, the average utilization rate among larger 
companies— which usually is several percentage points 
above that of the small companies—was at or near 75 
percent. This rate is between 5 and 10 percent below 
the same measure for 1980. It is expected to rise to the 
1980 level by the end of 1982. 
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Many forms companies experienced a decline in 
the average customer order during the closing months 
of 1981 as a result of inventory reductions. As the new 
year begins, order backlogs are averaging between 4 
and 6 weeks. It is expected that as the economy begins 
to recover and more normal rates of business are re- 
gained, order backlogs will increase to the more typi- 
cal range of 6 to 8 weeks. 

Price increases for form bond paper have been 
rapid; the price of 12-pound form bond is on average 
twice as high as it was 8 years ago. The average 1981 
price index (December 1973= 100) for 12-pound form 
bond was an estimated 220, and the average price per 
100 pounds was $39. The price index (December 
1975= 100) for 15-pound form bond averaged slightly 
above 150 in 1981 and the price per 100 pounds was 
estimated at $38. Though price increases for form 
bond are expected during 1982, they are expected to be 
moderate, averaging less than 6 percent depending 
upon the grade and size of order. 

After substantial increases in both total employ- 
ment and production workers in 1979 (up 8 percent 
and 10 percent, respectively) gains in 1980 and 1981 
were moderate. Total employment in 1981 was an esti- 
mated 53,800 people, 4 percent above the previous 
year. Production workers numbered just under 41,000 
last year, representing a 3.8 percent rise from 1980. 
The industry is expected to remain labor-intensive for 
the near future, and retain a 3-to-1 ratio of production 
workers to other employees. By the end of this year, 
employment is expected to total 55,000, 2 percent over 
the 1981 count. The production worker total for 1982, 
also increasing by 2 percent, is forecast to reach 
42,000. In the 9-year period 1972-81, the average an- 
nual rate of growth for total employment has been 3.7 
percent; for productions workers, 4.0 percent. 

Total economic performance was flat for 1981, 
but the economy is expected to grow somewhat more 
rapidly in 1982. If expectations are realized, the forms 
industry, in keeping with the general direction of eco- 
nomic growth, will have a year of more encouraging 
change. 

During 1982, the total value of shipments of the 
forms industry is expected to rise by 4 percent above 
the 1981 figure. The business forms industry is ex- 
pected to maintain a rate of growth near its historic av- 
erage through mid-decade, with a projected average 
annual rate of real growth of 4.6 to 4.7 percent for the 
next 5 years. 
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STATISTICAL SERIES 


Table S-1.—Exports of Printed Products and Printing Plates, January-September 1981 





} January- | Percent change 
September from January- 
| 1981 September 1980 


Total, all exports $1,015,194,922 +18.4 


Description 





256.5920 | Registers, account books, exercise books, noie books, order books, diaries 3,624,644 —6.0 
256.5940 | Manifold business forms 7,137,674 + 88.5 
256.6000 Albums and scrapbooks, including record, photograph and stamp 3,590,041 -4.8 
256.6320 Loose leaf binders 3,368,402 +43.9 
256.6620 Paper or paperboard labels, printed 15,850,038 +17.7 
270.3020 | Bibles, Testaments, and other religious books 24,768,415 +2.8 
270.3040 | Dictionaries and thesauruses sve 5,687,999 + 26.0 
270.3060 Encyclopedias ; 21,318,524 -—0.6 
270.3070 . 90,160,483 +17.4 
270.3080 Technical, scientific, and professional books 54,337,786 +36.4 
270.3085 Catalogs 15,464,209 +25.3 
270.3095 Directories 4,312,836 +7.7 
270.4000 Books, not specifically provided for 247,573,421 +16.8 
270.7200 Posters, commercial, except tourist 4,471,423 +10.8 
270.7300 Tourist literature and posters ; 1,497,323 +0.6 
270.7400 | Advertising printed matter 27,190,269 +23.3 
270.7600 | Newspapers, unbound, single-issue 7,289,298 +7.0 
270.7820 | Newspapers, bound, multiple-issue 482,801 —11.6 
270.7840 | Periodicals, bound, multiple-issue 73,612,128 +27.7 
270.8220 Periodicals, business and professional 4,057,601 —-7.6 
270.8240 Periodicals, other than business and professional 190,551,381 +10.3 
273.1020 7,143,968 +43.7 
273.1040 Music sheets 1,340,214 +455 
273.3200 Maps, charts, atlases, globes 9,381,121 +44 
273.6000 Decaicomanias and pressure sensitives 12,944,272 +15.3 
273.8500 Picture postcards 315,983 +16.9 
274.0100 | Greeting cards 10,289,243 +15.4 
274.3000 Calendars, paper 2,489,999 +8.4 
274.9540 ne cacncnnnseneesecdabesscvasetbipecsnececsoudnsrersectnceusasediiaaune 108,182,157 +33.3 
668.3510 Printing plates and cylinders 6,165,603 -1.1 
734.2500 Playing cards 7,034,961 —0.7 
737.5200 Children’s picture and painting books 8,190,010 +441 
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Note: Data do not include individual shipments valued under $500, and low-vaiued exports by mail. 
Schedule B—Statistical Classification of Domestic and Foreign Commodities Exported from the United States. 
Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-2.—U.S. Exports of Printed Products and Printing Pilates, by Principal Markets, 
January-September 1981 





January- | Percent change 
September | from January- 
1981 September 1980 


Principal markets 
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January- 
September 
1981 


Percent change 
from January- 


| September 1980 





Austraha 
Beigium-Luxembourg 
Brazil 

Canada 

Cotombia 

Denmark 

Dominican Republic 
France 

Hong Kong 

india 

indonesia 

reland 

israel 

taly 

Jamaica 

Japan 


; 


$68,909,605 
4,198,074 | 
11,390,239 
412,760,328 
7,398,178 
2,629,864 
3,833,597 
18,299,173 
6,532,051 
4,292,905 
2,216,910 
3,474,212 
2,234,876 | 
6,704,113 
1,885,897 
38,394,284 | 


+286.2 
+6.7 
~ 26.7 
+13.1 
-3.7 
-6.6 
+145 
+ 26.4 
+12.9 
+37.1 
+ 195.7 
+16 
+32.7 
-9.8 
+69.3 
+212 


i 





Mexico 
Netheriands 
New Zealand 
Nigeria 
Panama 

Peru 

Pri . 
Republic of South Africa 
Saudi Arabia 
Singapore 
Spain 

Sweden 
Switzerland 
United Kingdom 
Venezuela 
West Germany 


$36,581,063 


| 24,615,779 


13,545,629 
21,239,065 
4,991,125 
3,630,576 
7,138,748 
14,764,656 
16,861,493 
10,593,113 
3,670,478 
6,625,583 
7,769,876 
108,298,642 
23,820,626 
30,606,482 


+35.1 
+13.6 
+23.1 
+2446 
+23.6 
+63.9 
-46 
+719 
+329 
+37.1 
+3.7 
+73 
+86.3 
+9.0 
+213 
+19.6 





Note Data do not include individual shipments vauled under $5CC, on<¢ cw-valued exports by mail 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table S-3.—U.S. imports of Printed Products and Printing Pilates, 
January-September 1981 





January- 
Description September 
1981 





Total, all imports $444,760,320 


256.5600 Biank books, bound: diaries, notebooks, and address books 9,195,051 
256.5800 | Blank books, bound: other 766,310 
256.6000 | Albums: autograph, photograph, scrap, post-card, phonograph records, postage-stamp, etc. . 16,460,304 
270.0500 Printed matter issued by literary or scientific institutions 526,176 
270.1000 Printed matter of individuals, not advertising matter 591,492 
270.1500 | International customs forms 17,103 
270.2520 | Books: religious 4,354,556 
270.2540 | Books: not in the English language 20,639,037 
270.2560 Books: authored by a U.S. national or domiciliary 4,684,093 
270.2580 | 182,059,762 
270.4500 | Catalogs: offering U.S. products, of foreign authorship 446,753 
ee 5 a ob den shes cecbiwsess pecdoccosduesssessntescadonksans ; 7,817,671 
270.5500 | 36,287,116 
270.6300 | 40,042,733 
270.7000 | Tourist literature, including posters, of areas outside the U.S. .............- 2-2... eee c ee eeeee 6,374,676 
270.8500 | Catalogs: offering foreign products 10,696,166 
273.1000 | Music: in books or sheets 1,231,982 
273.3000 221,760 
273.3500 5,573,562 
273.6500 Decaicomanias: in cereamic colors, weighing not over 100 pounds per 1000 sheets 223,810 
273.7000 Decaicomanias: in ceramic colors, weighing over 100 pounds per 1000 sheets 4,550,703 
273.7510 Decaicomanias: other, not backed with metal leaf, in rolis 4,270,070 
273.7520 Decaicomanias: other, not backed with metal leaf, fiat . 8,414,556 
273.8000 Decaicomanias: other, backed with metal leaf 18,642 
273.8500 Postcards: depicting U.S. scenes 1,156,046 
273.9000 | Postcards: other, not lithographically printed 63,680 
273.9500 Postcards: other, lithographically printed 378,564 
274.0000 Greeting, social and gift cards: without words 722,096 
274.0500 Greeting, social and gift cards: with words 5,131,612 
274.1000 | Calendars: lithographic, not over 0.020 inches in thickness 863,950 
274.1500 Calendars: lithographic, over 0.020 inches in thickness 2,305,481 
274.2000 Calendars: not lithographic 778,940 
274.2300 Cigar bands: lithographic, not printed in metal leaf 3,626 
274.2700 Cigar bands: lithographic, printed in metal leaf 1,216 
274.2900 Labels and flaps: lithographic, not printed in metal leaf 3,688,313 
274.3300 Labels and flaps: lithographic, printed in metal leaf 131,627 
274.3500 Labels, flaps and bands: not lithographic 1,801,436 
274.6020 Posters: lithographic, not over 0.020 inches in thickness, no text 3,627,827 
274.6040 Other pictorial matter: lithographic, not over 0.020 inches in thickness 3,983,544 
274.6500 Other pictorial matter: lithographic, over 0.020 inches in thickness 471,103 
274.7020 Posters: not lithographic, no text 1,223,775 
274.7040 Other pictorial matter: not lithographic 10,986,789 
274.7300 Printed matter: for use in the production of books............. cnc cece eee eeee 3,751,324 
274.7520 Posters: lithographic, not over 0.020 inches thick, contains text 573,588 
274.7540 Manifold business forms: lithographic, not over 0.020 inches thick 241,333 
274.7560 Other printed matter: lithographic, not over 0.020 inches thick . 12,622,044 
274.8000 | Other printed matter: lithographic, over 0.020 inches thick 603,238 
274.8500 Printed matter: not lithographic susceptible of authorship 2,582,004 
274.9020 Manifold business forms: not lithographic 575,995 
274.9040 | Other printed matter: not lithographic 10,434,657 
668,3800 Printing plates 1,639,024 
734.2500 Playing cards 2,617,021 
737.5200 5,925,833 

















Note: Data do not include individual shipments valued under $250, and low-vaiued nondutiable imports by mail. n.a.-Not available. 
TSUSA—Tariff Schedules of the United States Annotated. 
Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-4.—U.S. imports of Printed Products and Printing Plates, by Principal Suppliers, 


January-September 1981 





January- 
September 
1961 


Percent change 
from January- 
September 1980 


September 
1981 


Percent change 
from January- 
September 1980 





$4,080,164 
102,990,008 
6,095,083 
3,107,137 
2,668,695 
13,907,993 
| 18,311,937 
| 1,214,983 | 
3,193,312 | 
| 23,464,148 | 
i i 


—19.7 
+49 
+2.8 

+39.4 

+16.1 
—2.0 
-4.0 

-12.5 
+9.1 
-1.9 











January- | 
| 


$60,333,508 
10,779,349 | 
13,418,013 | 
9,928,234 
4,080,037 
17,932,195 
2,003,475 
10,424,068 
96,130,992 
25,867,200 








+26.2 
+52.8 
+7.7 
-45 
+30.7 
+4.7 
+0.1 
—-5.6 
-6.9 
+16.9 





Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail. 


Source: U.S. Department of Commerce, Bureau of the Census 


Table S-5.—Tfade in Books, Selected Countries, January-September 1981 





U.S. Exports 


U.S. imports 





T 


| January- | Percent change 
September from January- 
19861 September 1980 
| 


Country 
of 
origin 


| January- | 
| September 


1981 


Percent change 
from January- 
September 1980 





| $452,036,638 | 


163,763,245 
69,660,514 
38,846,245 
16,178,317 
16,037,263 | 

7,593,171 
10,373,816 | 


+17.6 


+12.9 

—4.1 
+37.3 

+0.5 
+39.3 
—34.0 
+23.2 


7,014,085 | 
5,113,749 
6,022,510 | 


+12.2 
+12.9 
+143 


111,432,723 | 


| ae 


n.a. 





Total, all countries 


United Kingdom 


All other countries ......... , 


| $217,663,281 | 


69,118,646 | 
28,448,607 
31,574,329 
10,011,855 


12,042,844 | 
10,484,968 | 
6,404,708 
5,830,653 
4,641,495 


27,033,778 


—4.4 


—11.2 

-7.1 
+18.8 
—22.6 


0.0 
-10.5 
+43 
—11.4 
+13.6 
-7.2 


n.a. 





Note: U.S. export data do not include individual shipments valued under $500, and low-valued exports by mail. U.S 


shipments valued under $250, and low-vaiued, nondutiable imports by mail. 
Source: U.S. Department of Commerce, Bureau of the Census 


import data do not include individual 
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Table S-6.—U.S. Trade in Periodicals, Selected Countries January-September 1981 





U.S. Exports 
Country ¥ 
of | 
destination 


U.S. imports 





January- 
September 
1981 


Percent change Country 
from January- of 
September 1980 origin 


January 
September 
1981 





Total, all countries $268,221,110 +14.2 


$40,042,733 
8,156,873 
7,634,029 
7,386,450 
4,537,565 
4,491,139 
1,650,461 
1,139,791 
897,836 





162,998,181 
14,737,242 | 
12,260,991 | 
14,355,573 | +88.1 
10,131,376 | +63.3 

6,572,628 | +43.4 
5,091,421} +148 


| 
4,221,740| +16.2 
+2.4 


3,312,430 | 


+75 
+6.2 
+10.8 


Australia 


Germany, Federal 


1,021,966 
Republic of 


3,781,670 786,944 


+20.1 


All other countries 30,757,858 n.a. All other countries ................ , 2,339,679 














n.a.—Not available. 


Note: U.S. export data do not include individual shipments valued under $500, and low-valued exports by mail. U.S. import data do not include 
individual shipments valued under $250, and low-valued, nondutiable imports by mail. 


Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-7.—U.S. Trade in Labels, Selected Countries, January-September 1981 





U.S. Exports U.S. imports 





Country 
of 
destination 


January- 
September 
1981 


Percent change 
from January- 
September 1980 


Country 
of origin 


January- 
September 
1981 





Philippines 


ET, ee oer ; 


Ireland ...... 


Germany, Federal 


Republic of 


Dominican Republic .............. . 


All other countries . . 


$15,850,038 


3,733,647 
2,562,462 
896,267 
155,871 
831,240 
256,839 
§37,312 
154,517 


368,450 
330,398 


6,023,035 





+17.7 


+16.9 
—5.6 
+8.4 
—75.6 
+104.2 
-27.1 
+80.0 
—48.0 


+26.2 
+22.8 


n.a. 








ttaly 
Germany, Federal 





$5,626,218 


2,401,270 
1,728,403 
167,403 
70,996 


228,511 
173,189 
123,362 
206,455 
43,623 
35,745 


447,261 





n.a.—Not available. 


Note: U.S. export data do not include individual shipments valued under $500, and low-valued exports by mail. U.S. import data do not include 


individual shipments valued under $250, and low-valued, nondutiable imports by mail. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-8.—U.S. Trade in Catalogs, Selected Countries, January-September 1981 





U.S. Exports U.S. imports 





Country | January- Percent change Country | January- Percent change 
of | September | from January- of September from January- 
destination 1981 September 1980 origin 1981 | September 1980 








Total, all countries $15,464,209, +25.3 Total, all countries ........... $19,160,538, +13.7 


Canada 4,422,800 +6.0 I ccauniinwabewen ier dic 8,436,588, +43.1 
United Kingdom 1,382,918) +19.1 Germany, Federal 
Germany, Federal | Republic of ...... - 1,561,168 -34.7 
Republic of 880,657 | -8.1 Japan ..... ase . 2,800,165 +21.6 
Japan 1,687,283 +88.5 United Kingdom ............. , 1,943,048 +18.5 
Netherlands 1,063,310, +482 Switzerland ...... ; nana 937,366 | -22.7 
Australia 675,675 +19.7 Ee . vee 917,422| +28.0 
Mexico 556,796 +3.9 Italy acc te miecdhes Sedona detiieie’ | 619,421; -12.5 
France 558,145, +226 Netherlands saateta peeenbed 298,716 —18.5 
Beigium 190,180 -19.6 i kdavddcsecs | 295,040, -18.1 
italy 119,825| -42.2 Hong Kong......... ' 231,406 | -1.9 





All other countnes 3,926,620 na All other countries . . — 1,120,198 n.a. 
i 4. 





n.a.—Not available 


Note: U.S. export data do not include individual shipments valued under $500, and low-valued exports by mail. U.S. import data do not include 
individual shipments valued under $250, and low-vaiued, nondutiabile imports by mail 


Source: U.S. Department of Commerce, Bureau of the Census 


Table S-9.—U.S. Trade in Decais, Selected Countries, January-September 1981 





U.S. Exports U.S. imports 


- 


Country January- f Percent change Country | January- | Percent change 
of | September | from January- of September | from January- 
destination 1981 | September 1980) origin 1981 | September 1980 





+ 1 i 

— 1 + , } 

Total, all countries $12,944,272; +15.3 Total, all countries $17,487,781| +257.8 
| 





Canada 3,166,031 +8.4 Germany, Federa! 

United Kingdom 1,560,212; +13.1 Republic of 5,621,267| +281.4 

Germany, Federal United Kingdom . 4,547,744, +275.2 
Republic of 1,710,043; +37.9 Italy 2,948,803; +1428 

Mexico 1,113,482; +108.9 Japan 2,834,819, +900.0 

Australia 687,050, +30.4 Netherlands 268,151 +33.9 

Japan 634,764 +28.9 France .. , 452,031 -3.0 


Hong Kong 146,728 -4/9 Canada , 260,833| +950.0 
Republic of South Africa 336,711 +474 lreland 180,156 | —10.6 


Argentina 184,104 -31.9 Denmark 107,114 n.a. 
France 271,512 +9.4 Hong Kong... ‘ Janae 12,351 +371.8 


All other countries 3,133,635 na All other countries ......... 234,512 n.a. 








n.a —Not availabie 
Note: U.S. export data do not include individual shipments valued under $500, and low-valued exports by mail. U.S. import data do not include 
individual shipments valued under $250, and low-valued, nondutiable imports by mail. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-10.—U.S. Trade in Albums, Binders and Bienkbooks, Selected Countries, January-September 1981 





U.S. Exports U.S. imports' 





Country | January- | Percent change Country January- Percent change 
of September from January- of September from January- 
destination 1981 September 1980 origin 1981 September 1980 





Total, all countvies 


| 
| 
a 
| 


$10,583,087 +6.2 CO —EE a ae $26,421,665 +17.0 


Canada ; Rei vor 4,246,127 +27.0 Korea, Republic of 9,730,083 +58.4 
Saudi Arabia - - 1,084,376 +1.0 3,620,456 —10.7 
Argentina ....... ee 39,080 -944 China (Taiwan) , 3,369,728 +4.7 
United Kingdom .... ane 452,749 —20.3 Ga a heheh ake tentvabaddens ‘ 3,491,474 +10.2 
Australia . 577,774| +35.0 United Kingdom | 1,958,358 -1.6 
Mexico . . ; 258,156 | -17.0 Canada ... 1,062,482 +0.2 
Japan... ss 248,909 | -17.9 | ERE RS ee Rr ; 769,934 -9.3 
Netherlands , . ee 710,054 | +176.9 429,441 —16.1 
Panama ae re 212,743' -86 Gerinany, Federal Republic of ..... 353,609 -23.2 
Israel 2 ERPS eae 96,196 | +85.9 Re 163,173 -49.6 











All other countries . abe 2,656,923 | n.a. All other countries 1,452,925 n.a. 
| | 








‘Excludes looseleaf binders. 
n.a.—Not available. 


Note: U.S. export data do not include shipments valued under $500, and low-valued exports by mail. U.S. import data do not include individual 
shipments valued under $250, and low-valued, nondutiable imports by mail. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table S-11.—Selected U.S. Business indicators: 
Annual Average 1979, and 1980-81, by Quarters 





First quarter Second quarter Third quarter Fourth quarter 





1981 1980 1981" 1980 1981" 1981 1980 





2,853.0 520. 2,885.8 521. 2,956.6 
2,291.1 | 2,035.4 | 2,320.9 024. 2,371.9 
1,722.4 | 1,555.2 1,752.0 567. 1,789.9 
1,442.9 | 1,303.6 | 1,467.0 310. 1,498.0 

279.5 ‘ 285.1 ’ 291.9 
2,368.5 080. 2,441.8 
1,985.6 755. 2,041.7 
88.9 \ 106.6 \ 103.3 

46 5.4 5.1 \ 
1,829.1 1,887.2 ,683. a. 1 510.9 


3 


geese 


oi 


272.5 . 274.3 ; . 210.8 


269.0 J 273.4 . . 217.4 
Purchasing power ofthe dollar as measured by 
Wholesale prices . , . ' . . 0.369 ' 0.463 
Consumer prices ....... ; . ’ . 0.362 . 0.461 





industrial production index” | 
All manutacturing .. = | a . ‘ . 153.1 : ' 153.9 


i 





























Note: r— Revised. p— Preliminary. n.a.—Not availadie. 
*—Survey of Current Business, Bureau of Economic Analysis. Data are seasonally adjusted at annual rates. 
* —Federal Reserve Board. Data are not seasonally adjusted. 


Table S-12.—Selected U.S. Printing and Publishing industries Generali Business indicators: 
Annual Average 1979, and 1980-81, by Quarters 





First quarter Second quarter Third quarter Fourth quarter 
Graphic industries indicators 





1981 1980 1981" 1980 1981" 1980 1981 1980 





PRINTING AND PUBLISHING INDUSTRIES 
Corporate sales* ..... ‘ t 15,558 ‘ 16,062 . 16,647 17,672| °*59,059 
Corporate profits:* 

Beotre taxes ....... , i ; 1,374 1,593 1,531 r 1,566 1,642 *6,077 


After taxes ....... ; ‘ ss 795 909 893 954 962 *3,602 
As @ percent of sates ” ; : . 5.1 5.1 5.6 : 5.7 5.5 6.1 


1,980.6 | 2,473.3 2,071.3 t . 1,911.5 -a. 2,228.9) *7,531.1 

645.7 853.3 762.6 , 597.1 872.7) *2,671.0 
135.9 129.2 140.7 134.4 ; 150.8 143.2 136.9 
104.7 107.6 109.7 109.9 . 102.6 114.6 111.1 
126.3 117.6 129.9 1209 . 139.3 130.9 123.8 
166.8 152.8 170.2 162.0 ' 193.6 173.4 164.2 


131.4 117.8 135.3 121.3 ‘ 124.1 127.6 110.6 
253.4 229.0 263.8 237.0 . 241.0 245.7 213.7 
134.2 119.4 137.4 122.1 . 125.8 130.6 112.5 
































* - Cumulative. a - QUARTERLY FINANCIAL REPORT, Federal Trade Commission. b - Media Rec- 
ords, inc. Data are three months totais. c - Publisher's information Bureau, Data are three months totais. d - Federal Reserve Board. e- CPI 
DETAILED REPORT, Department of Labor, Bureau of Labor Statistics (BLS). 
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Table S-13.—Employment and Earnings in the U.S. Printing, Publishing and Allied 
industries: Annual Average 1979, and 1980-1981, by Quarters 





First quarter Second quarter Third quarter Fourth quarter 
Employment item 





1981 1980 1981" 1980 1981° 1980 1981 1980 





PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 


Total employment ; 1,290.1 1,282.8 | 1,269.9 | 1,269.8 | 1,265.5 1,281.6 
Production workers 721.3 ‘ 709.3 713.2 709.6 706.3 718.9 
Weekly earnings 294.50 . 300.41 273.06 | 316.18 | 282.97 292.77 
Hourly earnings 7.97 A 8.09 7.41 8.29 7.54 7.61 
37.0 A 37.1 : 37.4 37.2 
Women employment ' 509.0 ‘ 510.8 496.2 499.5 
Accessions per 100 employees 3.1 . 3.1 3.4 3.3 
Separations per 100 employees 2.9 : 29 k 3.8 3.6 
NEWSPAPERS (SIC 2711) 
Total employment ’ 435.9 ; 436.8 
Production workers 169.0 164.6 ‘ 165.2 166.6 
Weekly earnings 267.97 . 285.70 
Hourly earnings 8.12 ; ‘ : 8.46 7.68 
Weekly hours . 33.8 33.6 
Women employment ‘ . 158.6 162.9 
Accessions per 100 employees ; t . . 3.7 
Separations per 100 employees ‘ ; . : 3.7 
PERIODICALS (SIC 2721) 
Total employment \ ’ ’ : 93.2 
Productionworkers . 5 : . 17.9 
Weekly earnings : ' . . 289.10 
Hourly earnings ‘ . 4 : 7.74 
Weekly hours ‘ ; é ‘ 37.4 
Women employment nou. . F . 53.5 
Accessions per 100 employees . : ; : 3.4 
Separations per 100 employees t Y ; ; 29 
BOOKS (SIC 273-) 
Total employment 
Production workers 
Weekly earnings 
Hourly earnings 
I a ee ee eee , 
Women empioyment 
Accessions per 100 employees 
Separations per 100 employees 
BOOK PUBLISHING (SIC 2731) 
Total employment 
Production workers 
Weekly earnings 
Hourly earnings 
Weekly hours 
Women employment 
Accessions per 100 employees 
Separations per 100 employees 
BOOK PRINTING (SIC 2732) 
Total employment 
Production workers 
Weekly earnings 
Hourly earnings 
Weekly hours 
Women employment 
Accessions per 100 employees 
Separations per 100 employees 
MISCELLANEOUS PUBLISHING (SIC 2741) 
Total employment 
Production workers 
Weekly earnings 
Hourly earnings 
Weekly hours 
Women employment 
Accessions per 100 employees 
Separations per 100 employees 
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Table S-13.—Employment and Earnings in the U.S. Printing, Publishing and Allied industries: 
Annual Average 1£79, and 1980-81, by Quarters—continued 





Fourth quarter Second quarter Third quarter Fourth quarter | Annual 


average 
1981 1981" 1980 1981" 1980 | 1981 1980 1979 
i 


Employment item 








COMMERCIAL PRINTING (SIC 275-) 

Total employment 432.5 ’ 430.2 432.9 422.3 432.7 | 

Production workers . 321.2 317.0 . 320.0 313.6 322.4 | 
Weekly earnings 318.30 : : / 333.70 306.28 313.53 
Hourly earnings . 38.3 . . 38.7 38.2 38.5 
Weekly nours 38.3 . ' 38.7 38.2 38.5 
Women employment . 136.4 ' : . 130.4 132.3 136.7 
Accessions per 100 employees 3.1 . f 3.0 ; 2.7 
Separations per 100 employees 2.7 . } . 3.0 . 3.0 

COMMERCIAL PRINTING EXCEPT OFFSET (SIC 2751) 

Total employment (thou. ) 

Production workers do 

3 

$ 


























(thou.) 


COMMERCIAL PRINTING OFFSET (SIC 2752) 
Total employment 
Production workers 
Weekly earnings 
Hourly earnings 
Weekly hours 
Women employment 
Accessions per 100 employees 
Ss per 100 employ 


BUSINESS FORMS (SIC 2761) 
Total employment 











BOOKBINDING, BINDERS AND BLANKBOOKS (SIC 278-) 
Total employment (thou. ) 63.9 
Production workers do 49.9 52.4 
Weekly earnings 3 241.75 | 221.74 
Hourly earings $ 6.29| 5.71 
Weekly hours 38.4 38.8 
Women employment 32.4 | 34.2 
Accessions per 100 employees 3.7 3.7 
Separations per 100 employees 3.2 | 4.7 
PRINTING TRADE SERVICES (SIC 279-) 
Total employment 446 | 45.0 
Production workers 33.1 | 33.4 
Weekly earnings 377.62 | 352.75 
Hourly earnings 10.10 | 9.41 
Weekly hours 37.6 37.4 37.5 
Women employment ’ 11.3 11.0 
Accessions per 100 employees 
Separations per 100 employees -~ 


n.a. | na 











Note: r-—Revised. p—Preliminary. n.a. —Not available 
Source: Employment and Earnings, Department of Labor, Bureau of Labor Statistics. (BLS). 
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Table S-14.—Producer Price indexes, Selected Printed Products: 1980-81, by Quarter 





industry and index 


First quarter Second quarter 


| Third quarter 


Fourth quarter 





1981 1980 1981" 





1980 


1981° 1980 


1981 1980 


Annual 
average 
1979 





Producer price index for: 
Newspapers 
Primary products 
Circulation 
Subscriptions 
Carrier 
Direct to reader 
Single copy sales ; 
Through intermediary (newsstand) 
Direct to reader (rack) 
Advertising 
Classified 
Commercial 
National 
Other than national 
Secondary products 
Miscellaneous receipts 
Periodicals 
Primary products 
Advertising 
Farm periodicals 
General farm 
Business periodicals 
industrial 
Merchandising 
Professional 
General periodicals 
Women's 
General interest 
General news 
Other periodicals 
Religious 
Not elsewhere classified 
Circulation 
General farm periodicals 
Business periodicals 
industrial 
Professional 
General periodicals 
Women's 
Subscription 
Single-copy sales 
General interest 
Subscription 
Single-copy sales 
General news 
Subscription 
Other periodicals 
Religious 
Miscellaneous receipts 
Contract work 
Secondary products 
Book publishing 
Other products 
Books 
Primary products 
Textbooks 
Elementary 
Hardbound 
Paperbound 
High School 
Hardbound 
College 
Hard>ound 
Paperbound 
Workbooks 
Elementary . . 
College .. 


Lo 
g 
2 
888 


do 
do 
do 
do 
.do 
-do 
do 
do 
. .do 
. do 
do 
.do 
do 
=100 
do 
do 
-do 
. .do 
do 
-do 
do 
do 
do 
do 
do 
-do 
do 
. do 
-do 
.. do 
do 
.do 
. do 
do 
do 
do 
.. do 
.do 
do 
do 
- do 
do 
do 


geee8e8 
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Table S—14.—Producer Price indexes, Selected Printed Products: 1980-81, by Quarter 





First quarter Second quarter Third quarter | Fourth quarter | Annual 
average 
1981 1980 1981" 1980 | 1981 1980 | 1979 





Industry and index 











Technical, scientific and 101.4 104.6 
professional 
Medica! 
Hardbound 
Paperbound 
Business 
Hardbound 
Other technical, scientific and professional 
Hardbound 
Religious 
Other religious 
Paperbound 
General 
Mass market 
Adult trade 
Hardbound 
Paperbound 
General reterence 
Other reterence 
Other 
Secondary products 
Note: r—Revised. p— Preliminary. n.a.—Not available 
Source: PRODUCER PRICES AND PRICE INDEXES, BLS 


g 
g 


102.0 104.6 
102.3 104.4 
100.0 105.9 
100.0 100.0 
100.0 100.0 
103.3 111.3 
106.3 113.7 
103.5 105.7 























S8ssssss: se ssssssess 
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Table S-15.—Selected U.S. Paper Production, Consumption and Prices: 
Annual Average 1979, and 1980-81, by Quarters 





First quarter Second quarter Third quarter Fourth quarter 





1981 1980 1981 1980 1981” 1980 1981 1980 





PRINTING PAPERS 
Production:* 

Groundwood, uncoated: 
Publication and printing ' , y ’ . ' I . 9 |* 1,551.5 
Coated, printing and converting: 
Coated one side . . : . . . : * 494.2 
Coated two sides — 122. ,087. 120. 040. 198. ,025. 116.4 | *4,009.2 
Book, uncoated: 
Publication and printing Y . 560.0 ‘ . y 8 \* 2,213.9 
Writing: 
Chemical wood pulp ... . : 968.0 . ; ‘ 2 |* 3,858.0 
Prices and price index:* 

Coated printing, #3: 
Price . aa ' 46.81 42.56 48.20 43.71 
Price index : = he 187.8 174.2 193.3 178.9 
Coated printing, #5: 
Peinankess ‘ een ’ 33.48 30.54 34.13 31.14 
Price index ...... 4 231.3 209.5 235.8 215.1 
Book paper #3, uncosted offset: 
Price....... SE le” Se $ per 100 Ib. 39.32 32.97 40.14 37.18 
Price index ...... 252.0 232.7 257.3 238.3 
Unwatermarked bond, #4: 





40.39 36.51 40.43 37.94 
215.0 196.0 216.9 203.6 


Watermarked bond, #1: 
eee ; ; ne $ per 100 Ib. 41.67 38.03 42.08 40.02 n.a. 40.30 ’ 
Price index ..... Jawtecevucec ae ae 125.1 145.3 160.0 150.3 n.a. 151.3 152.9 





Form bond, 12 Ib. 
Price ..... . 38.55 35.09 39.07 36.55 39.94 36.73 37.99 n.a. 
Price index . Ea 221.8 201.9 224.8 210.3 229.9 211.4 212.7 187.8 

Form bond, 15 Ib.: 





36.47 31.28 34.69 32.57 34.79 33.32 33.65 n.a. 
151.6 136.6 152.7 142.2 122.8 140.7 143.9 126.1 
Bond, 25% cotton fiber: 
RS 2 ae 76.25 70.33 77.28 72.06 77.85 73.40 74.48 n.a. 

Price index ....... 241.6 222.9 245.2 228.4 246.7 232.6 236.0 203.7 
NEWSPRINT: 
Consumption by publishers* eee % 1,853 1,914 1,971 1,963 1,883 1,886 2,079 | *7,890 
Publisher inventories* .. 801 656 865 760 941 789 727 635 
Price index® ........... 301.9 269.0 301.9 276.9 312.2 283.8 288.6 250.2 
Price, rolls, contract® 408.91 364.38 | 408.91 375.08 | 422.90 | 384.29 390.93 | 337.48 

i 


Note: r—Revised. p—Preliminary. n.a.—Not available. *—Cumulative. a—PULP, PAPER AND BOARD (C.!.R. MA26A), Bureau of the 
Census b—PRODUCER PRICES AND PRICE INDEXES, BLS. c—American Newspaper Publisher's Association. Consumption data are three 
months totals. 
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